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Welcome to CitizenLink®—a family 
advocacy organization affiliated 
with Focus on the Family®. 

Here at CitizenLink, our goal is to inspire men and women to live 
out biblical citizenship that transforms culture—and we do that by 
providing a biblical perspective on the social issues of the day, as well 
as resources to equip concerned citizens to make their voices heard on 
behalf of families and family values.

But, perspective and resources alone aren’t enough. We need the active 
involvement of pro-family Americans in order to transform culture to 
respect and uphold marriage, life and religious liberty.

I hope you’ll take a few moments to read about our efforts in 2010 
and the enormous impact we were able to have because of concerned 
citizens like you who make their voices heard, pray for us and our 
nation, and support us financially.  Thank you for joining with us in 
transforming culture!

Sincerely,

Tom Minnery
Senior Vice President
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If you’ve been wondering about 
our name and logo change this 
year, you’re not alone. In May, we 
announced that Focus on the Family 
Action would become CitizenLink, 
a move that came after careful 
consideration and preparation.

The CitizenLink name is not a 
new one. You probably already 
know that CitizenLink is the name 
of our issues-oriented website 
(CitizenLink.com) and the daily 
news e-mail update. CitizenLink is 
also the name you hear when the 
Focus on the Family® daily radio 
program addresses policy-oriented 
issues. And, of course, the name 
is rooted in Focus on the Family 
Citizen® magazine—the Focus on 
the Family publication that carries 
various CitizenLink policies and 
news features. Simply put, the new 

name has helped ease and streamline 
communication.

It’s also a strategic move to 
strengthen the ability of both 
Focus on the Family and 
CitizenLink to fulfill their unique, 
yet complementary missions of 
providing time-tested guidance. 
Focus on the Family continues to 
provide resources that help your 
family thrive; CitizenLink empowers 
you and other concerned citizens 
to make a difference in social 
policy and culture on behalf of life, 
marriage and family.

In short, CitizenLink’s biblical 
principles remain unchanged, 
along with our commitment to 
the work of advancing pro-family, 
pro-marriage, pro-life values in  
our country.

Focus on the Family Action™ 
Becomes CitizenLink®



We encourage you to take advantage of 
these resources which offer pro-family 
analysis and ways to transform culture.

Website
CitizenLink.com—a wealth of information on issues that impact  
the family, helping you make a difference in your culture.

CitizenLink Daily Update
Provides pro-family news and videos, along with easy action steps.

Petitions and Voter Guides
Sign a petition or compare and contrast the candidates you’ll see  
on your ballot—available through CitizenLink.com.

State Groups
More than three dozen family policy councils advocate for the family in 
their states. Check CitizenLink.com to connect with your state group.

Equipping Citizens  to Transform Culture

From top to bottom: The newly redesigned CitizenLink website— 
CitizenLink.com and Daily Update e-mail; images of 
CitizenLink Report and Stoplight® online videos.



Transforming Culture … State by State

In 2010, CitizenLink equipped concerned citizens to make their voices 
heard on behalf of family values, through 99 campaigns in 49 states and  
the District of Columbia, including:

• �Supporting 7 Religious Liberty Amendments (as well as a religious 
liberty law that was passed in Louisiana);

• �Upholding marriage as the union of one man and one woman by 
helping defeat same-sex marriage or civil unions in 4 states; and

• �Protecting life—efforts to protect preborn babies and their mothers 
were successful in 17 states in 2010.

CitizenLink worked with the state-based Family Policy Councils to
motivate pro-family Americans to take action on state legislation and
ballot issues through the following:

• 11 mailings to almost 200,000 constituents in 10 states;

• 29 e-mail blasts to almost 1 million constituents in 25 states; 

• �106 CitizenLink state-only e-mail alerts to more than 1 million 
subscribers in 49 states;

• �9 special, state-only radio messages on the “Focus on the Family” 
daily broadcast;

• 8 radio ads airing in 5 states; and

• 4 pastors’ events.

CitizenLink spokespersons appearing on national 
news networks. From top to bottom: Carrie Gordon 
Earll, Candi Cushman and Bruce Hausknecht. 



In September and October, CitizenLink worked in association with 
Family Policy Councils on comprehensive, strategic election campaigns 
in 9 states, targeting nearly 90 seats to shift legislatures to be more 
friendly to pro-marriage, pro-family policies. 

These efforts achieved a 74 percent success rate in individual races 
and resulted in pro-marriage Legislatures in Indiana, Pennsylvania 
and New Hampshire—states currently without Marriage Protection 
Amendments (and, in the case of New Hampshire, where same-
sex marriage is currently legal). Our involvement included direct 
monetary support of the Family Policy Councils in these states, as 
well as communication with our constituents and the public about the 
candidates and their positions on family issues.

In addition, CitizenLink joined the Iowa Family Policy Center Action, 
Iowa For Freedom, FRC Action and the National Organization for 
Marriage to oppose the retention bids of three of the Iowa state 
Supreme Court justices who forced same-sex marriage on Iowa in 
2009. CitizenLink produced and aired two radio ads urging Iowans  
to hold the justices accountable for their activist decision.  And, for  
the first time since Iowa adopted the judicial merit system in 1962,  
all three justices were turned out of office!

State Election Results

Election postcards sent to Pennsylvania and 
Indiana families in partnership with Pennsylvania 
Family Council and Indiana Family Action.



Protecting Life  in the States

Efforts to protect preborn babies and their mothers were successful  
in 17 states in 2010 and were largely advanced by the state Family 
Policy Councils. CitizenLink worked with these groups to promote  
life-affirming legislation, including:

• �Parental notification before a minor daughter makes the life-
altering decision to have an abortion (Alaska Ballot Measure 2);

• �Legislation giving women the opportunity to see their 
preborn babies by ultrasound before making an abortion 
decision (4 states);

• �Laws strengthening abortion clinic requirements for reporting 
and providing women with the information they need to give 
informed consent before having an abortion and providing for 
out-of-compliance abortion clinics to be shut down by a state 
Department of Health and Human Services (5 states); and 

• �A ban on abortions after 20 weeks, based on the preborn baby’s 
ability to feel pain (Nebraska).

1. www.nytimes.com/2010/05/28/health/policy/28ultrasound.html

“�To be able to put a 

face on that baby 

humanizes this 

process and really 

allows the mother to 

connect. ultrasound 

is one of the ultimate 

examples of informed 

consent because you 

are seeing what you 

are giving permission 

to happen.”1

Carrie Gordon Earll 
Citizenlink spokeswoman



Protecting Life  in the States



Abortion is not Health Care

The most galvanizing federal issue for pro-family Americans was the 
inclusion of taxpayer funding of abortion in the health care reform bill. 
CitizenLink invested an enormous amount of effort in magnifying the 
voices of pro-life citizens in opposition to abortion funding, and then in 
equipping voters to hold accountable pro-life legislators who voted for the 
final health care bill, which ultimately included funding for abortion.

During the months-long health care debate, CitizenLink reached 
pro-life citizens with:

• More than 3 million e-mails;

• More than 200,000 pieces of mail;

• Broadcasts on the Focus on the Family daily program;

• �More than 150,000 petitions which we delivered to Congress during 
a Capitol Hill press conference, joined by many pro-life allies and 
Members of Congress; 

• �Numerous “whistle stops” in Indiana on the “Abortion is Not 
Healthcare” bus tour hosted by our friends at the Susan B. Anthony 
List; and

• �Nearly 120,000 phone calls directly “patched through” to the offices 
of key swing-vote legislators.

Tom Minnery speaking about abortion funding in the  
health care bill during the Susan B. Anthony List bus  
tour in Indiana.



Since the 2008 election, the agenda 
being advanced by President 
Obama, House Speaker Nancy 
Pelosi and Senate Majority Leader 
Harry Reid was increasingly out 
of touch with mainstream America 
and the values 
we cherish.  
During that 
time, CitizenLink 
regularly updated 
and called to 
action the men 
and women who 
care about life, 
marriage, family 
and religious liberty so they could 
make their voices heard in the halls 
of power.

CitizenLink mobilized citizens to 
take action on federal issues such 
as hate crimes; abortion funding 

in the health care reform bill; 
the effort to repeal the “Don’t 
Ask, Don’t Tell” policy and 
its underlying federal law; the 
Employment Non-Discrimination 
Act; and the Supreme Court 

nomination of 
Elena Kagan.  
Though 
our efforts 
were largely 
unsuccessful in 
directly stopping 
policies harmful 
to families, 
they served the 

important purpose of reminding 
voters—and the legislators 
who failed to represent their 
constituents—that our system 
of government provides citizens 
the ability to hold politicians 
accountable for their actions.

… on Capitol Hill

“As it stands, 

the health care 

reform law 

promises to be the 

greatest expansion 

of abortion since 

Roe v. Wade. Public 

opinion is clear: 

People do not 

want their tax 

dollars to pay  

for abortions.

Ashley Horne 
federal policy analyst

”

Delivery of more than 150,000 petitions opposing tax-
payer funding of abortion in the health care reform bill.



This election, CitizenLink was able to target more U.S. House races (14) 
than ever before. We worked with the Susan B. Anthony List to run TV ads 
in three close races. We were also able to target eight U.S. Senate races with 
radio ads, mailers and e-mail blasts, as well as online resources.

So how did we do this year?

• �Pro-life, pro-marriage candidates won 10 of the 14 U.S. House races 
where we invested resources. 

• �There are approximately 80 new pro-life members of the U.S. House, 
and approximately 50 of them will replace pro-abortion members. 

• �Of the 8 Senate races we were involved in, 3 of those were 
victorious—Kentucky, New Hampshire and Wisconsin. 

In addition to targeting specific races, your help also allowed CitizenLink 
to provide voter information around the country:

• �CitizenLink mailed more than 800,000 voter guides throughout 
the nation.

�• �CitizenLink established two websites that provided election information, 
including one that created personalized voter guides based on address. 
The two sites had nearly a quarter of a million visitors.

This election . . .

By collaborating with the state Family Policy  
Councils, the CitizenLinkVoter.com website provides 
voter guide information customized by ZIP code.

CitizenLink worked with the Susan B. Anthony List 
to run TV ads reminding Pennsylvania and Indiana 
voters that Reps. Kathy Dahlkemper (PA-3) and Joe 
Donnelly (IN-2) voted for the health care reform bill 
despite the fact that it included taxpayer funding of 
abortion; ultimately, Rep. Donnelly retained his seat, 
while Rep. Dahlkemper was defeated.





This year, CitizenLink launched a 
new initiative to reach Millennials—
the generation of 20-somethings.  
This rising generation is passionate 
about making a difference in the 
world and has begun to make 
its mark on the political scene. 
However, they may not understand 
the importance of applying a biblical 
worldview to the important social 
issues facing our country and world. 

To meet that need, Rising VoiceTM 
was born. More than just a 
Millennial outreach, Rising Voice 

is made up of Millennials who are 
connecting with their generation 
through engaging web content, 
e-mails, social networking and 
videos, on pressing issues such as 
the sanctity of human life, human 
trafficking, creation care, orphan  
care and preventable diseases.  
Rising Voice exists to connect the 
dots on these important social issues  
and then inspire 20-somethings  
to take action.  

Rising Voice co-sponsored the 
first-ever XPAC, the Millennial 

event held concurrently with 
CPAC (the Conservative Political 
Action Conference held annually in 
Washington, D.C., which CitizenLink 
co-sponsored for the first time 
this year), and hosted sessions on 
worldview and social issues. Rising 
Voice also exhibited at Catalyst—one 
of the largest gatherings for Christian 
young leaders in the country.

If you know a Millennial who 
is passionate and wants to help 
transform culture, please consider 
pointing them in the direction of 
RisingVoice.com or Facebook.com/
OurRisingVoice. We hope to connect, 
communicate and challenge them to 
join the “voice rising up to speak for 
compassion and truth in our world.”

Rising voice



Financial

Thanks to faithful friends like you, CitizenLink is uniquely positioned 
to magnify pro-family voices at the state and federal levels, and work 
with other like-minded groups to expand our efforts and use resources as 
effectively as possible.

*�Financial data represents percentages taken from audited financial statements for Fiscal Year 2009,  
applied to Fiscal Year 2010 actual activity.

CitizenLink Expenditures Fiscal Year 2010 Actuals (net)

“Thank you for 

making it easy for 

me to take action on 

government issues. 

Everyone should 

have access to what 

you share!

Mary Beth, New York

78.6%

17.4%

program = $5,240,388 

general = $1,160,086 

4%
fundraising = $266,686 

FY10 actual expenditures – $6,667,160
”
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